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Preface

Tourism and Mountaineering definitely has the inherent potential to grasp the 
students’ interest due to its significance to hospitality. A dire need of tourism 
professionals has always been felt in the context. Lately, tourism has become an 
admirable profession which young boys and girls are proud to join and get trained 
for various levels and positions. This book is, therefore, a humble attempt, to give 
a general idea to the students, teachers and professionals involved in the sphere of 
tourism and mountaineering trade and business.  

A text book, Tourism and Mountaineering is designed for grade XI as per the new 
syllabus - 2076, and prescribed by the Curriculum Development Centre of Nepal. 
The purpose of this book is to provide a sound knowledge on utmost areas of tourism 
with practical dimension. A rigorous attempt has been made to incorporate all the 
basic materials in a very lucid, systematic and brief account for the benefit of those 
students, who are desirous to begin or have already begun their studies in tourism 
and mountaineering, and also to those who have engaged themselves in acquiring 
and imparting knowledge in this area. It will be a good reference book to the students 
of BTTM and BHM as well. In the meantime, it will absolutely prove to be a very 
handy book to those who are opting to take-up tourism and mountaineering related 
training as a vocational education. 

According to the new syllabus of this course, we have written this book covering all 
the units and teaching manuals, and proper attention has been given to communicate 
broad knowledge of the concepts. Aiming to full fill the dire need of innumerable 
students, we have written this book from our own experience of one decade, deep 
study and discussions on related materials.   

I would like to convey my sincere thanks to Prof. Dr. Mr. Ramesh Raj Kunwar, senior 
lecturers of travel and tourism management. I would like to appreciate my students 
who were involved in discussions that helped us to expand our vision. I greatly 
appreciate the love and support provided by family members, who have definitely 
missed many precious moments of their daily life by being patient for one year while 
I worked to make text script on the book.  

At the last but not the least, my deepest thanks to Mr. Nabaraj Bajgain, Managing 
Director, Buddha Publications Pvt. Ltd. for bringing this book in such a vibrant way. 
I highly appreciate his incessant support and technical back-up. I also would like 
to sincerely acknowledge the terrific computer works and designs worked out by  
Mr. Jagadish Baskota. 

Finally, I would like to request all the concerned teachers, students and professionals 
to continue sending their valuable comments, continuous support and sincere 
suggestions for the inception of this book. Your valuable comments and suggestions 
have always been and will be highly solicited. 

Author



Teaching and learning is an artful process of imparting the knowledge, attitude and skills to the 
learners in order to enhance the future professions and competencies. For the empowerment of 
learners, the book is written according to the new syllabus in order to enable learners/students 
to understand the course content for writing assignments and making presentations. So, it 
is advised to the students see and read overall units and topics of your text book precisely. 
Teachers will also find it easy and interesting in the preparation of each module for classroom 
teaching, exercise, and evaluation. Hence, it is specified some guidelines for the students 
to attain the complete knowledge of the pedagogical advantage of each chapter and topic of 
tourism and mountaineering subject. Salient features of this paradigm are as follows:

•	 Learning Objectives: Each chapter begins with learning objectives, identifying 
specifically what the students are expected to learn after completing each given 
chapter. The learning objectives are listed with emphasis and appropriate formatting to 
underscore their importance. This section highlights the headings of each topic, which 
creates the interest and need of learners to accelerate their study.  

•	 Things to Remember (TTR): I firmly hope and believe that the addition of TTR 
(Diminutive justification of the same topic) in this book will certainly make reading more 
worthwhile. The reader will be able to grasp the essential information and knowledge in 
a very brief but expressive style at the end of each topic.

•	 Home and Class Assignment: It is a daily or periodical assessment of the students and 
their appraisal methods of quality performance in their respective classes. In this list, 
the questions are designed for the retention, proper concept and meaning of the question 
topics in order to attempt the questions in the final examination. So, it is advised to 
teachers assign the home work and class work after each class session for the students’ 
perfection and feedback.

•	 List of Key Terms, Concept and Acronyms: An elaborate list of key terms is given at 
the end of each unit for a quick review as a part of knowledge unit. It will also help 
the students to answer ‘definition’ type question (very short questions) and terminology 
asked in the final examination. As well as learners will be able to use these terms and 
acronyms in answers that makes their enlightenment very expressive and specific.

•	 Review Questions: It is an evaluation method of students after completing the study 
of each unit. According to teaching manual developed by HSEB, the list of exercise 
questions is provided at the end of each unit. The exercise questions are compiled in 
such a way that the students will get to revise the unit and question patterns have been 
asked to the learners for very short, short and long answers.

•	 Numerous Illustrations, Figures and Diagrams: Each unit is well illustrated with numerous 
illustrations, figures, and diagrams to reinforce learning. These illustrations will help students 
conceive a broad idea about the contents. This will also enable the students to make their 
assignment and project work more valuable and comprehensive.  

•	 Project Works (practical activities): It is designed to increase students’ involvement in the 
learning process. In the meantime, the list of project works of tour/visit programs of the various 
tourist sites and tourism organizations will enlighten the students and enhance their creativity 
by taking individual initiative.  The preparation of project report will orient the students with 
outside world and presentation will develop their effective communication skill.

•	 Index: It is an enlistment of topics and sub-topics with page numbers that carries from each 
chapter of a book. It is usually arranged at the end of a book in alphabetical orders.
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Salient Features



Syllabus

SECONDARY EDUCATION CURRICULUM
TOURISM AND MOUNTAINEERING

Class: XI	 Code: TMS 305

Annual working hours: 160	 Credit hours: 5

Course Contents

PART I - TRAVEL AND TOURISM 
1. 	 Concept of Tourism - 5

1.1 	 Concept and meaning of tourism 
1.2 	 Definition of tourism: Technical and conceptual definition 
1.3 	 Nature and characteristic of tourism 
1.4 	 Features and types of tourism 
1.5 	 Tourism industry 
1.6 	 Definition tourist: Tourist and Excursionist  
1.7 	 Classification of tourism 

2. 	 Dimension of Tourism - 8
2.1 	 Five As of tourism: Attraction, Accessibility, Accommodation, Amenities And Activities  
2.2 	 Motivational Factors: definition motivation and types of tourism motivation: Internal, 

external motivation, push and pull motivation, sun lust and wanderlust motivation, 
escapism and invention motivation, and depended ant independent motivation.

3.	 Origin and Development of Tourism – 8
3.1	 Four phases of evolution and development of tourism 
3.2.	 Primitive age (ancient period: Objective and modes of travel   
3.3	 Middle age:  Effective factors of tourism    
3.4 	 industrial revolution and birth of mass tourism 
3.5	 Origin development of modern travel and tourism  
3.6	 Origin and development of modern accommodation and tourism 
3.7	 Present trend of modern world tourism 

4.	 Tourism Organizations - 8     
4.1	 Introduction and importance of tourism organizations       
4.2	 Major international tourism organizations, their role and function: United Nation 

World, Tourism Organization (UNWTO), International Civil Aviation Organization 
(ICAO), International Air Transport Association (IATA), Pacific Asia Travel Association 
(PATA), Pacific Asia Travel Association (PATA) Chapters

4.	 Major national tourism organization, their roles and functions: Ministry of Tourism & 
Civil Aviation, Trekking Agencies' Association of Nepal, Nepal Airlines Corporation 
(NAC), Hotel Association of Nepal, Nepal Association of Tour & Travel Agents, Nepal 
Association of Rafting Agents

5.	 Tourism Market and Management - 5 
5.1	 Marketing and general concept of tourism marketing 
5.2	 Special features of tourism marketing management
5.3	 Tourism marketing mix: 7 Ps model (Products, Price, Place, Promotion, Physical 

Evidence, Process and People)



5.4	 Tourism marketing promotion: Communication and Advertisement, public relation, sales 
promotion and publicity. 

5.5	 Segmentation of tourism market
5.6	 Distribution channel of tourism products 

6.	 Tourism in Nepal - 8
6.1	 Origin and development of tourism in Nepal 
6.2	 Tourism infrastructures and products of Nepal 
6.3	 Major tourism activities in Nepal 
6.4	 World heritage sites of Nepal, national parks, reserves and conservation areas 

7.	 Impacts of Tourism - 11
7.1	 Economic impacts 
7.2	 Social and cultural impacts 
7.3	 Environmental impacts 
7.4	 Sustainable tourism concepts and principle 
7.5	 Concept of responsible tourism 

PART II – MOUNTAINEERING TOURISM

8.	 Introduction to Adventure Tourism - 4
8.1	 Definition of adventure tourism 
8.2	 Characteristics and importance of adventure tourism 
8.3	 Classification of adventure tourism: Himalaya and glaciers/ice based, river and lakes based, 

sea and ocean based, nature based, sky based adventure tourism
8.4	 Types of adventure tourism and activities: Hard adventure and soft adventure 

9.	 Introduction to Mountain Tourisms – 4
9.1	 Definition of Himalaya and its characteristics (special features): Geographical division, 

climatic diversity, biological diversity, ethnic diversity. 
9.2	 Interrelation between Himalaya and tourism 
9.3 	 The history of mountaineering in the world 
9.4	 Major mountains of the world 
9.5 	 Motivation of mountaineering 
9.6 	 Advantage and disadvantage of mountaineering 

10.	 Mountaineering Tourism in Nepal – 12
10.1	 The highest Himalayas of Nepal 
10.2 	 Natural and cultural resources of Himalayas of Nepal 
10.3 	 History of mountaineering and trekking in Nepal
10.4 	 Activities of mountain tourism in Nepal
10.5 	 Rules of mountaineering expedition in Nepal (Nepal gazette in 2059 and amendment in 2002 

and 2007)  
10.6	 Nepal Mountaineering Association (NMA), its role and functions 
10.7 	 Health problem during mountaineering expedition 
10.8	 Himalayan Rescue Association (HRA), its role and functions 

11.	 Basics of Mountaineering - 4 
11.1	 Introduction to Himalaya expedition and mountaineering equipment 
11.2	 Mountaineering process & royalty in Nepal
11.3	 Himalayas opened for mountaineering in Nepal 



Contents

PART I - TRAVEL AND TOURISM 

1.	 CONCEPT OF TOURISM	 3
1.1	 INTRODUCTION 	 4
	 1.1.2 	 Concept and Meaning of Tourism	 4
1.2	 CONCEPTUAL & TECHNICAL CONCEPT OF... 	 5
	 1.2.1 	 Conceptual Definition	 5
	 1.2.2 	 Technical or Operational Definitions	 6
1.3	 NATURE AND CHARACTERISTICS OF TOURISM	 7
	 1.3.1 	 Tourism and Service	 7
	 1.3.2 	 Tourism is a Contributor to the Economy	 7
	 1.3.3 	 Tourism Comprises of Various ...	 8
	 1.3.4 	 Tourism Products Are Highly Perishable	 8
	 1.3.5 	 Tourism is related with Sumptuousness	 8
	 1.3.6 	 Tourism Products are Stationary	 8
	 1.3.7 	 Tourism is an Incessant Industry	 8
	 1.3.8 	 Tourism is an Inspiration to the...	 8
	 1.3.9 	 Tourism Helps in Educating the Mass	 9
1.4	 TYPES OF TOURISM	 9
	 1.4.1 	 Recreational Tourism	 10
	 1.4.2 	 Adventure Tourism	 10
	 1.4.3 	 Business Tourism	 10
	 1.4.4 	 Religious Tourism	 10
	 1.4.5 	 Sports Tourism	 11
	 1.4.6 	 Historical Tourism	 11
	 1.4.7 	 Environment/Eco-tourism	 11
	 1.4.8 	 Cultural Tourism	 11
	 1.4.9 	 Ethnic Tourism	 11
	 1.4.10	 Educational Tourism	 12
1.5	 TOURISM INDUSTRY 	 13
	 1.5.1 	 Types of Tourism Industry and Its...	 13
1.6	 CONCEPT AND FORMS OF TOURIST 	 15
	 1.6.1 	 On The Basis of Movement, Size...	 15
	 1.6.2	 On The Basis of Psychographic Aspect	 18
1.7	 CLASSIFICATION OF TOURISM	 19
	 1.7.1 	 Domestic Tourism 	 19
	 1.7.2 	 International Tourism 	 20

2.	 DIMENSION OF TOURISM	 24

2. 1	 INTRODUCTION 	 25
2.2	 TYPES OF TOURISM COMPONENT 	 26
	 2.2.1 	 Attractions 	 26
	 2.2.2 	 Accessibility	 28
	 2.2.3 	 Accommodation 	 35
	 2.2.4 	 Amenities and Activities 	 37
2.3	 MOTIVATIONAL FACTORS OF TOURISM	 38
	 2.3.1 	 Health and Recuperation	 38
	 2.3.2 	 Relaxation and Recreation	 38
	 2.3.3	 Curiosity and Culture
	 2.3.4 	 Ethnic and Family	 39
	 2.3.5 	 Participation in Sports Events	 39
	 2.3.6 	 Status and Prestige	 39

	 2.3.7 	 Spiritual and Religions	 40
	 2.3.8 	 Study and Invention 	 40
	 2.3.9 	 Participation in Preservation...	 40
2.4	 OTHER MOTIVATIONAL FACTORS OF TOURISM 	 40
	 2.4.1 	 Internal/Intrinsic Factors	 40
	 2.4.2 	 External/Extrinsic Factors	 41
	 2.4.3 	 Push Factors 	 41
	 2.4.4 	 Pull factors 	 42
	 2.4.5 	 Sun lust and Wanderlust 	 42

3.	 ORIGIN AND DEVELOPMENT OF TOURISM	 46

3.1	 INTRODUCTION 	 47
3.2	 TRAVEL OBJECTIVES OF PRIMITIVE ERA...	 47
	 3.2.1 	 Travel and Tourism of Early Times                	 48
	 3.2.2 	 Silk Road 	 49
3.3	 TRAVEL & TOURISM OF MIDDLE AGE ...	 49
	 3.3.1 	 Recreational interest	 50
	 3.3.2 	 Transportation factors	 50
	 3.3.3 	 Commercial factors	 50
	 3.3.4 	 Religious factors	 50
3.4	 INDUSTRIAL REVOLUTION AND TOURISM 	 51
3.5	 TOURISM IN MODERN AGE	 53
	 3.5.1 	 Flow of Mass Tourism 	 53
	 3.5.2 	 Insistence of Eco-Friendly Tourism 	 54
3.6	 EVOLUTION OF ACCOMMODATION INDUSTRY 	 55
	 3.6.1 	 Period of Evolution before Aristocrats...	 55
	 3.6.2 	 Period after the Advent of Industrial...	 56
	 3.6.3 	 Period after the Development of Road ...	 57
3.7	 PRESENT TREND OF TOURISM IN GLOBAL...	 58
	 3.7.1 	 Features of Modern Tourism in Present...	 59

4.	 TOURISM ORGANIZATIONS	 46

4.1	 INTRODUCTION	 63
	 4.1.1 	 Importance and Need of Tourism...	 63
4.2	 INTERNATIONAL ORGANIZATIONS	 64
	 4.2.1 	 United Nation World Tourism ...	 64
	 4.2.2 	 International Civil Aviation Organization...	 66
	 4.2.3 	 International Air Transport Association...	 68
	 4.2.4 	 Pacific Asia Travel Association (PATA)	 69
	 4.2.5 	 Pacific Asia Travel Association (PATA)...	 70
4.3	 NATIONAL ORGANIZATIONS	 72
	 4.3.1 	 Ministry of Tourism & Civil Aviation...	 72
	 4.3.2	 Nepal Airlines Corporation (NAC)	 75
	 4.3.3 	 Nepal Tourism Board (NTB)	 75
	 4.3.4 	 Nepal Association of Tour & Travel... 	 77
	 4.3.5 	 Trekking Agencies' Association of Nepal...	 79
	 4.3.6 	 Hotel Association of Nepal (HAN) 	 80
	 4.3.7 	 Nepal Association of Rafting Agents...	 81

5.	 TOURISM MARKETING AND MANAGEMENT 	 85

5.1	 INTRODUCTION 	 86



	 5.1.1 	 Importance of Marketing 	 86
	 5.1.2   Concept of Tourism Marketing...	 87
5.2	 SPECIFIC EATURES OF TOURISM MARKETING 	 88
	 5.2.1 	 Intangible and Non-Material Product	 88
	 5.2.2 	 Direct Interrelation of Production...	 88
	 5.2.3 	 Multiplicity of Producers	 88
	 5.2.4 	 The Demand of Tourism Product is Very...	 89
	 5.2.5 	 Seasonality and Demand Fluctuations	 89
	 5.2.6 	 High Fixed Costs of Service Operations	 89
	 5.2.7 	 Wide Coverage	 89
	 5.2.8 	 Dominant Role of Intermediaries 	 89
5.3	 TOURISM MARKETING MIX	 90
	 5.3.1 	 Product	 90
	 5.3.2 	 Place/Distribution	 90
	 5.3.3 	 Price	 90
	 5.3.4 	 Promotion	 91
	 5.3.5  	 People	 91
	 5.3.6 	 Process 	 92
	 5.3.7 	 Physical Evidence 	 92
5.4	 TOURISM MARKETING PROMOTION 	 93
	 5.4.1 	 Objective of Promotion 	 93
	 5.4.2 	 Elements of Promotion 	 94
5.5	 SEGMENTATION OF TOURISM MARKETING 	 100
	 5.1.1 	 Importance of Market Segmentation 	 100
	 5.1.2 	 Basis of Marketing Segmentation 	 100
5.6	 TOURISM CHANNEL OF DISTRIBUTION 	 103
	 5.6.1 	 Special Nature of Tourism Channel...	 103
	 5.6.2	 Intermediaries in Tourism Market...	 104

6.	 TOURISM IN NEPAL 	 108

6.1	 EVOLUTION OF TOURISM IN NEPAL...	 109
	 6.1.1 	 Historical Background of Primitive Age	 109
	 6.1.2 	 Tourism Development of Contemporary...	 110
	 6.1.3	 Development of Tourism in Nepal...	 111
6.2	 TOURISM INFRASTRUCTURES... 	 113
	 6.2.1 	 Tourism Infrastructure 	 113
	 6.2.2 	 Tourism Products 	 115
6.3	 THE MAJOR ACTIVITIES OF TOURISM IN NEPAL 	 118
	 6.3.1 	 Mountaineering 	 118
	 6.3.2 	 Rock Climbing	 118
	 6.3.3 	 Trekking 	 118
	 6.3.4 	 Rafting 	 119
	 6.3.5 	 Kayaking 	 119
	 6.3.6 	 Rural Tourism 	 119
	 6.3.7 	 Village Tourism	 120
	 6.3.8 	 Home Stay	 120
	 6.3.9 	 Jungle Safari 	 121
	 6.3.10 	Culture Tourism 	 121
6.4	 WORLD HERITAGE SITES OF NEPAL	 122
	 6.4.1 	 Swayambhunath 	 122
	 6.4.2 	 Bouddhanath	 122
	 6.4.3 	 Changu Narayan	 122
	 6.4.4 	 Bhaktapur Durbar Square	 122

	 6.4.5 	 Pashupatinath	 123
	 6.4.6 	 Kathmandu Durbar Square	 123
	 6.4.7 	 Patan Durbar Square	 124
	 6.4.8 	 Lumbini 	 124
	 6.4.9	 Sagarmatha National Park	 125
	 6.4.10	 Chitwan National Park	 125
6.5	 OTHER NATIONAL PARKS IN NEPAL 	 127
	 6.5.1	 Makalu Barun National Park	 127
	 6.5.2 	 Langtang National Park	 127
	 6.5.3 	 Shivapuri National Park	 128
	 6.5.4 	 Bardia National Park 	 128
	 6.5.5 	 Rara National Park	 129
	 6.5.6 	 Khaptad National Park	 129
	 6.5.7 	 Shey Phoksundo National Park	 130
6.6	 WILDLIFE RESERVES 	 130
	 6.6.1 	 Koshi Tappu Wildlife Reserve	 131
	 6.6.2 	 Parsa wildlife Reserve	 131
	 6.6.3 	 Dhorpatan Hunting Reserve	 132
	 6.6.4 	 Suklaphant Wildlife Reserve	 132
6.7	 CONSERVATION AREAS	 132
	 6.7.1	 Annpurna Conservation Area	 133
	 6.7.2	 Kanchanjunga Conservation	 133
	 6.7.3 	 Manaslu Conservation Area	 133
	 6.7.4 	 Mustang Conservation Area	 134
6.8	 NEW CONSERVATION AREAS	 134
	 6.8.1	 Api Nampa Conservation Area 	 134
	 6.8.2	 Blackbuck Conservation Area	 134
	 6.8.3 	 Gaurishankar Conservation Area	 135

7.	 IMPACT OF TOURISM  	 138

7.1	 INTRODUCTION	 139
7.2	 IMPACT OF TOURISM ON ECONOMICAL ASPECT	 139
	 7.2.1	 Positive Impact	 139
	 7.2.2	 Negative Impact	 140
7.3	 IMPACT ON SOCIO-CULTURAL ASPECT	 142
	 7.3.1	 Positive Impact	 142
	 7.3.2	 Negative Impact 	 143
7.4	 IMPACT OF TOURISM ON ENVIRONMENTAL...	 144
	 7.4.1	 Positive Impact	 144
	 7.4.2	 Negative Impact	 146
	 7.4.3	 Remedial Measurement on Negative...	 148
7.5	 SUSTAINABLE DEVELOPMENT OF TOURISM	 149
	 7.5.1	 Basics of Sustainable Tourism	 151
	 7.5.2	 The Characteristics of Sustainable... 	 153
7.6	 RESPONSIBLE TOURISM 	 156
	 7.6.1	 The Main Features of Responsible Tourism 	157

PART II - MOUNTAINEERING TOURISM 

8.	 ADVENTURE TOURISM  	 163

8.1	 INTRODUCTION 	 164
8.2	 CHARACTERISTICS AND IMPORTANCE...	 164



	 8.2.1	 Characteristics of Adventure Tourism 	 164
	 8.2.2	 Importance of Adventure Tourism 	 165
8.3	 THE CLASSIFICATION OF ADVENTURE TOURISM 	166
	 8.3.1	 On The Basis of Himalaya and Glaciers 	 166
	 8.3.2	 On The Basis of River and Lakes 	 167
	 8.3.3	 On The Basis of Sea and Ocean	 169
	 8.3.4	 On The Basis of Land and Nature	 170
	 8.3.5	 On The Basis of Sky 	 172
8.4	 TYPES OF ADVENTURE TOURISM	 173
	 8.4.1	 Soft Adventure	 173
	 8.4.2	 Hard Adventure 	 173

9.	 MOUNTAIN TOURISM  	 176

9.1	 INTRODUCTION 	 177
	 9.1.1	 Types of Mountain Structure	 177
	 9.1.2	 Characteristics of Himalaya 	 178
	 9.1.3	 Geographical Division of Himalaya	 179
	 9.1.4	 Biological Diversity of Mountain Regions 	 179
	 9.1.5	 Climatic Diversity of Himalaya	 180
	 9.1.6	 Ethnic Diversity of Himalaya  	 181
9.2	 INTERRELATION BETWEEN HIMALAYA...	 181
	 9.2.1	 Adventure Activities	 182
	 9.2.2	 Pilgrims in Holy Mountains	 182
	 9.2.3	 Catering Business in Mountain Regions	 182
	 9.2.4	 Eco-Tourism in Himalayan Ranges	 182
	 9.2.5	 Sports Activities 	 182
	 9.2.6	 Study and Research on Himalayan...	 182
9.3	 THE HISTORY OF MOUNTAINEERING IN THE ...	 183
	 9.3.1	 The Inception of Organized... 	 183
	 9.3.2	 Mountaineering Expedition after...	 183
	 9.3.3	 Mountaineering Expedition in... 	 184
9.4	 MAJOR MOUNTAINS IN THE WORLD 	 184
9.5	 MOTIVATIONAL FACTORS OF MOUNTAINEERING 	186
	 9.5.1	 Geographical Situation	 186
	 9.5.2 	 Ecology and Conservation Ethics	 186
	 9.5.3 	 Nature Walks and Expedition 	 186
	 9.5.4 	 Land-Based Adventure 	 186
	 9.5.5 	 Freshwater-Based Recreation 	 187
	 9.5.6 	 Snow-Dependent Recreation 	 187
	 9.5.7 	 Discover New Things and Acquire...	 187
9.6	 ADVANTAGE & DISADVANTAGE OF 

MOUNTAINEERING	 187
	 9.6.1	 Advantage of Mountaineering 	 188
	 9.6.2	 Disadvantage of Mountaineering 	 189

10.	 MOUNTAIN TOURISM IN NEPAL 	 193

10.1	 THE HIGHEST MOUNTAIN PEAKS OF NEPAL...	 194
10.2	 INTRODUCTION TO TOURISM SOURCES...	 196
	 10.2.2	 Cultural Resources 	 199
10.3	 NATURAL & CULTURAL RESOURCES IN...	 202
	 10.3.1	 Natural Resources 	 202

	 10.3.2	 Cultural Resources 	 203
10.4	 HISTORY OF MOUNTAINEERING AND... 	 204
10.5	 THE ACTIVITIES OF MOUNTAIN TOURISM...	 206
	 10.5.1	 Mountain Climbing	 206
	 10.5.2	 Trekking and Hiking	 206
	 10.5.3	 Rafting & Kayaking 	 207
	 10.5.4	 Mountain Flight	 207
	 10.5.5	 Rock Climbing	 207
	 10.5.6	 Bungee Jumping	 208
	 10.5.7	 Hot Air Ballooning	 208
	 10.5.8	 Paragliding 	 208
	 10.5.9	 Ultralight Aircraft	 208
	 10.5.10 Mountain Biking	 209
	 10.5.11 Jungle Safari	 209
	 10.5.12 Motorcycle Touring	 209
	 10.5.13 Blue sheep & Himalayan Tahr Hunting	 209
	 10.5.14 Heli Skiing	 210
	 10.5.15 Off-Road Drive	 210
	 10.5.16 Zip line	 210
	 10.5.17 Home Stay	 211
10.6	 RULES & REGULATIONS OF MOUNTAINEERING...	 211
	 10.6.1	 Permission for Mountaineering Expedition 	211
	 10.6.2	 Briefing for Mountaineering Expedition 	 212
	 10.6.3	 The Climbing Code of Conduct	 212
	 10.6.4	 Job Description of Liaison Officer	 212
	 10.6.5	 Job Description of Leader, Headman and...	 212
	 10.6.6	 Insurance Policy of Mountaineering...	 212
	 10.6.7	 Weight of the Load of Each Climbing...	 213
	 10.6.8	 Restriction on Sale of the Commodities 	 213
	 10.6.9	 Garbage Management	 213
	 10.6.10 Submission of Report	 213
10.7	 NEPAL MOUNTAINEERING ASSOCIATION (NMA)	 213
	 10.7.1	 Major objectives of NMA	 214
	 10.7.2	 Function and role of NMA	 214
10.8	 HEALTH PROBLEMS IN MOUNTAINEERING... 	 215
	 10.8.1	 Acute Mountain Sickness (AMS)...	 215
	 10.8.2	 Other illnesses and effects on higher...	 216
10.9	 THE FUNCTIONS & ROLES OF HIMALAYAN...	 217
	 10.9.1	 Function and role of HRA	 217

11.	 BASICS OF MOUNTAINEERING 	 220

11.1	 INTRODUCTION  	 221
	 11.1.1	 Styles of Mountaineering 	 221
	 11.1.2	 Climbing Equipment and Accessories... 	 222
11.2	 MOUNTAINEERING PROCESS & PERMIT FEES...	 227
	 11.2.1	 Mountaineering Expedition Application... 	 227
	 11.2.2	 Preliminary Mountaineering...	 228
	 11.2.3	 Changing of Member Route or The Peak	 228
	 11.2.4	 Mountaineering Expedition Permit...	 228
	 11.2.5 Closing Process of Mountaineering... 	 230
11.3	 MOUNTAINS OPEN FOR EXPEDITION IN NEPAL 	 231




